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Abstract

The development of technology, information, and the internet is growing rapidly and massively
in various business sectors, including SMEs, which has created new changes. This situation
certainly provides opportunities and challenges for every business actor. This study analyzes the
effect of human capital, social capital, customer capital, and technological innovation on
business performance. This study's research method includes library and field research design
with a quantitative approach. Data collection techniques using observation, interviews,
questionnaires, and documentation. This study used 180 samples of small and medium business
actors with convenience sampling. The data analysis method used is Partial Least Square (PLS).
Findings. The study's results found that human capital positively and significantly affects
business performance. Then social capital has a positive and significant effect on business
performance. The results of this study also confirm that the competitive advantage variable
cannot mediate the relationship between human capital and business performance and that
competitive advantage can mediate the relationship between social capital and business
performance.
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1. Introduction

The business landscape is experiencing its shift in today's era of globalization. Many things that
are unthinkable or only in our minds all this time are happening right now (Julyanthry, Putri, Lie,
et al., 2021). The development of technology, information, and the internet is growing rapidly
and massively in various business sectors, including SMEs, which has created new changes
(Halim et al., 2021). This situation certainly provides opportunities and challenges for every
business actor. SMEs currently plays a very important role in the Indonesian economy,
especially in economic growth, employment, social improvement, innovation, income collection,
development of entrepreneurial culture, skills development, and exports and imports (Tjahjadi et
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al., 2020). Successful entrepreneurs generally have competence, namely someone with the
knowledge, skills, and individual qualities needed to carry out the work/activity (Felicio et al.,
2014). From a business perspective, it is clear that the contribution of human resources (HR) is
very important as a valuable asset for the company, which is not easily replaced by other human
resources (Chen & Chang, 2013). Therefore, it is very important to obtain, analyze, and present
information systems to develop, accelerate, and actualize the realization of an efficient and
effective business strategy. Human capital is an intangible asset believed to be an important
component that contributes to a successful strategy for businesses in ensuring better business
performance (Utami & Lantu, 2014). Research results (Ahmed et al., 2020); (Djajasinga et al.,
2021), revealed that all aspects of human capital contribute significantly to business
performance.

From a business perspective, social capital plays an important role in supporting the exchange of
business ideas with marketing (Secundo et al., 2018); operations, and sales, as well as accessing
financial resources from individuals or groups to drive optimal business performance (Hallam et
al., 2018). Practical institutional support is achieved through active social contacts that buffer the
entrepreneur's ability to innovate and creativity and reduce the risk of business failure
(Jirawuttinunt & Wongsahai, 2021). The results of research on social capital also show that
social capital has a significant positive effect on business performance (Absah et al., 2018);
(Nasip et al., 2017). When following a strategic resource-based view, enterprise resources must
take advantage of opportunities or neutralize threats. This cannot be perfectly imitated to have a
commensurate change for sustainable human resource development (Dirisu et al., 2013).
Entrepreneurs are responsible for managing SMEs and trying to get a better business scale from
the performance generated through new procedures, plans, and strategies during the
entrepreneurial life cycle (Rugraff & Hansen, 2011). In gaining long-term competitive
advantage, every business gains a competitive advantage through its ability to develop a set of
key competencies to serve its target customers better than its competitors (Kuncoro & Suriani,
2017). Competitive advantage relates to how a company selects and puts a general strategy into
practice (Purba et al., 2022).

The first problem of this research is that entrepreneurs are only oriented to the type of product
and quantity, but in the current digital era, it is necessary to have more value so that it can be
sold to market share. For this reason, there is a need for an in-depth study of the concept of
intellectual capital (IC) in maintaining and improving the performance of SMEs in
Pematangsiantar City. Intellectual capital represents a combination of intangible assets or
resources, such as knowledge, skills, professional skills and expertise, customer relations,
information, databases, organizational structure, innovation, social values, faith, and honesty. To
improve performance through competitive advantage, SMEs need to take advantage of several
intellectual capital factors, including human capital, social capital, and customer capital. Next
problem, namely the lack of knowledge to adapt to the internet and technological developments
experienced by SMEs due to the weak management of human capital and social capital
management. Therefore, this study aims to analyze the influence of human and social capital on
business performance with a competitive advantage as a mediating variable.
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2. Literature Review

2.1. Human Capital
Human capital can be defined as human capital, where further human capital is a collection of
aspects of knowledge, expertise, and abilities to what skills make up a human being as an asset in
the company (Chen & Chang, 2013). They will later become an added value for the company to
carry out daily operations by providing motivation, competence, and teamwork between teams
(Yaseen et al., 2016). Contributions from workers can be in the form of developing employee
skills. This development is expected to increase the quality and quantity of the company's
productivity, transfer the existing knowledge from workers to the company, and change the
company's culture (Wu et al., 2007). Later, the company can still use the employee's knowledge
if the worker is no longer working. Therefore, employees can be considered valuable capital, and
their hard work is appreciated so that the company makes them a legacy (Absah et al., 2018).
Human resources also see human resources as assets that function as supporters to achieve
company goals or targets. Study results (Fatoki, 2011) and (Jayabalan et al., 2020) revealed that
human capital positively and significantly influences competitive advantage and business
performance. Therefore, based on several previous research results, this study is carried out to
develop hypotheses:

H1: Human capital affects competitive advantage

H3: Human capital affects business performance

2.2. Social Capital
Social capital is a set of informal values or norms shared among members of an interrelated
community group based on the values of trust, norms, and social networks (Lee, 2015). Social
capital is a capability that arises from trust in a society in general (Ado & Mata, 2020). Social
capital forms social obligations that are institutionalized into shared life, roles, authority,
responsibilities, reward systems, and other attachments that result in collective action (Nasip et
al., 2017). Social capital is a relationship created from social norms that become social glue,
creating unity among group members (Manev et al., 2005). Social capital is a commitment from
each individual to be open to each other, trust each other, and give authority to everyone he
chooses to play a role following his responsibilities. Study results (Hallam et al., 2018) and (Lee,
2015) revealed that social capital positively and significantly influences competitive advantage
and business performance. Therefore, based on several previous research results, this study is
carried out to develop hypotheses:

H2: Social capital affects competitive advantage

H4: Social capital affects business performance

2.3. Competitive Advantage

Competitiveness is how well the company does everything compared to its competitors. The
long-term success of an organization is considered very important, which is illustrated by the
competitive advantage of a company (Inrawan et al., 2021). Competitive advantage is when a
company does business better than its competitors (Inrawan et al., 2022). Not only through
operating performance, but this advantage is also reflected in its finances. Business actors who
apply competitive advantage will tend to generate higher than average profits for all business
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actors who do not have a competitive advantage (Sudirman et al., 2021). Competitive advantage
depends on the speed of competitors to outpace the company. This speed determines how long
the competitive advantage will last (Sherly et al., 2020). Competitors can acquire the skills
needed to compete effectively (Julyanthry, Putri, & Sudirman, 2021). They can duplicate the
benefits of a company's value-creating strategy beyond what already exists. Study results (Teo &
Pian, 2003) and (Anwar et al., 2018) revealed that competitive advantage positively and
significantly impacts business performance. Therefore, based on several previous research
results, this study is carried out to develop hypotheses:
H5: Competitive advantage affects business performance
H6: Human capital has an effect on business performance with a competitive advantage as a
mediating variable
H7: Social capital affects business performance with a competitive advantage as a mediating
variable

2.4. Business Performance

(Chaudhary & Sharma, 2012), define it as an effort to measure the level of performance,
including sales turnover, number of buyers, profits, and sales growth. Organizational
performance, often called business or company performance, indicates success in achieving
company goals. Good company performance shows the success and efficiency of company
behavior. Business performance is an accumulation of activities within the company itself
(Lorenzo et al., 2018). An entrepreneur is not someone who only struggles with thoughts,
ponders, or tests hypotheses but someone who focuses on execution (Huhtala et al., 2014). This
focus on execution means not wanting to stop exploiting the mind or thinking full of doubts.
Humans with the characteristics of an executing mindset will act and realize what they are
thinking rather than analyzing new ideas to death (Samuel, 2013). An entrepreneur is also
adaptive to situations or easily adapts to new facts in the field. In technology-based industries,
business competition is highly characterized by significant market dominance and concentration
(Kumar et al., 2011). So that to be able to compete and survive and develop in running their
business, a technopreneur should start making strategic business plans and marketing strategy
plan to improve business performance (Oztamur & Karakadilar, 2014). based on the explanation
of the background of the research problem and the explanation of several previous studies, the
overall development of the hypothesis in the study can be explained in the following figure:

H1 H6
o - -
capital Competitive Business
advantage performance
H2 H7 -
HS

Ha

Business

H3 > performance

Figure 1. Research Framework
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3. Method

This study uses the quantitative causality approach to answer the formulation of research
problems and hypotheses. The location of the study was adjusted to the number of SMEs in each
sub-district of Siantar Timur, Siantar Barat, North Siantar, South Siantar, Siantar Marihat,
Siantar Martoba, Siantar Sitalasari, Siantar Marimbum. The process and mechanism of data
collection were carried out from May to July 2022, and then a questionnaire was used as an
instrument of this research which was then distributed to respondents directly. The population in
this study is the total number of SMEs in Pematangsiantar City. The sampling method used in
this study is the convenience sampling method, where this technique was chosen because it is the
fastest method due to time constraints, and anyone who accidentally meets the researcher can be
used as a sample if that person is considered suitable as a data source. According to (Hair, 2014),
if the population is unknown, the number of samples can be determined from 5-10 times the
number of indicators used in a single construct. This study uses 18 indicators from 5 dimensions
of existing variables, so the number of research samples obtained is 18 x 10 = 180. The data
analysis method used is Partial Least Square (PLS). The data analysis test tool uses the statistical
software Smartpls 3.0. The analysis stage consists of testing the validity and reliability and
evaluating the external model with convergent validity. The expected convergent validity criteria
are > 0.7 (Hair, 2014). The internal evaluation model reviews the value of R Square (R2) with
the criteria that the R2 value is in the range of 0.5-0.6, which means good, 0-0.33, which means
moderate, and 0-0.19, which means weak. Next, reviewing the F-Square (f2) value with
assessment criteria of 0.02 which means weak, 0.15, which means moderate, and 0.35, which
means large (Hair, 2014). Finally, testing the hypothesis is the criteria for measuring significance
and probability values <0.05.

4. Results

Outer Model Measurement

The data from the research questionnaire were processed using the SmartPLS version 3.2.9
application with processing guidelines (Juliandi, 2018). In measuring the outer model, validity
and reliability tests were conducted. The loading factor and AVE determine a convergent validity
testing with the condition that the loading factor is above 0.7 and the AVE value is 0.5 (Hair,
2014). The model reliability test, according to (Hair, 2014) is seen from the value of Cronbach's
alpha and composite reliability (CR), which has a value higher than 0.7. The following will show
an explanation of the measurement of the outer model, which is presented in Table 1 below:
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Table 1. Outer Model Measurement Results

Average
. Outer VVariance Composite| Cronbach’
Variables Items Loading Extracted ReliaFt))iIity s Alpha
(AVE)
Human 0.632 0.872 0.804
Capital Employees' Experience | 0.777
(HC1)
Employees' Knowledge | 0.821
(HC2)
Employees' Skills (HC3) 0.871
Employees' Innovation | 0.713
(HC4)
Social Capital 0.783 0.915 0858
Cognitive Capital (SC1) 0.914
Structural Capital (SC2) 0.958
Relational Capital (SC3) 0.771
Competitive 0.690 0.870 0.775
Advantage Superior Efficiency (CA1) | 0855
Superior Quality (CA2) 0.805
Customer Responsibility | 0.831
(CA3)
Business 0.823 0.903 0.785
Performance  |Financial Performance (BP1) | 0.916
Non-Financial ~ Performance 0.898
(BP2)
Discriminant Validity
Business Competitive Human Capital Social Capital
Performance IAdvantage
Business Performance 0.907
Competitive Advantage 0.501 0.831
Customer Capital 0.652 0.514 0.795
Human Capital 0.422 0.400 0.310 0.885

Source: Processed Data (2022)

In the validity test presented in Table 1 above, it was obtained that the value of each loading
factor on the indicators of the variables of human capital, social capital, competitive advantage,
and business performance was above 0.7 and above 0.5 for the average variance extracted (
AVE) values. Furthermore, for Cronbach's alpha value and composite reliability, the value for
each variable was above 0.7, which showed that all research variables had good reliability
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values. With these good values, it can be used as an overview that the condition of the
relationship between variables was also good so that further tests can be carried out.

Inner Model Measurement

Inner model measurement was carried out by bootstrapping research data using SmartPLS 3.2.9.
There were two results obtained from bootstrapping, the first was the significance of the two
related variables and also the R-square of the study. The value of the R-square is the value that
shows the ability of exogenous variables to build endogenous variables. According (Chin et al.,
2008), there are three categories of R-square values, in which if the R-square value is 0.19, the
relationship between exogenous variables forming endogenous variables is weak, if it is 0.33, it
means that the relationship is moderate, and if the value is 0.67, it means that the relationship is
strong. Meanwhile, (Sarwono, 2016) , stated that if the R-square value is more than 0.67, the
relationship between endogenous and exogenous variables is very strong.

Table 2. Calculation results of the R-Square value

Notes R Square R Square Adjusted
Business Performance 0.496 0.487
Competitive Advantage 0.328 0.321

Source: Processed Data (2022)

Judging from the R-square value for the endogenous business performance variable, it obtained a
value of 0.496, whose value ranges from 0.33-0.67, this shows that the overall ability of
exogenous Vvariables to explain endogenous variables is moderate. For the next R-square value,
the value of the endogenous competitive advantage variable is 0.328, which is below the value of
0.33, so this value indicates that the overall ability of the exogenous variable to explain the
endogenous variable is weak. Furthermore, a significance test was carried out to prove the
hypothesis to determine the relationship between exogenous and endogenous variables. The
significant criterion is seen from the p-value. With a significance level of 5%, if the p-value
between the exogenous and endogenous variables is less than 0.05, it means that the exogenous
variable has a significant effect on the endogenous variable, on the other hand, if the value is
greater than 0.05, it means that the exogenous variable has no significant effect on building the
endogenous variable. The following presents the results of hypothesis testing, which are
explained in table 3:
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Table 3. Hypothesis Test Results

Hypothesis Coefficie | t-count P-Value Conclusio
nt n

Human Capital>>Competitive Advantage (H1) | 0.432 6.563 0.000 Accepted
Social Capital>>Competitive Advantage (H2) | 0.266 5.136 0.000 Accepted
Human Capital>>Business Performance (H3) | 0.507 6.419 0.000 Accepted
Social Capital>>Business Performance (H4) 0.201 3.828 0.000 Accepted
Competitive Advantage>>Business

Performance (H5) 0.160 2.289 0.024 Accepted

Source: Processed Data (2022)

Based on the results of the processed data presented in table 4, it is known that the influence of
human capital on competitive advantage obtained positive and significant results with the
acquisition of a p-value of 0.000 below 0.05. The effect of social capital on competitive
advantage obtained positive and significant results with the acquisition of a p-value of 0.000
below 0.05. Furthermore, the influence of human capital on the business performance obtained
positive and significant results with the acquisition of a p-value of 0.000 below 0.05. The
influence of social capital on the business performance obtained positive and significant results
with the acquisition of a p-value of 0.000 below 0.05. Likewise, for the effect of competitive
advantage on business performance, positive and significant results were obtained with the
acquisition of a p-value of 0.024, which is below 0.05. Overall, from the five hypotheses
developed following the framework to test the direct effect between variables, it can be
concluded that all hypotheses are accepted. Furthermore, to determine the mediating effect of
competitive advantage on the relationship between human capital and social capital on business
performance, a mediation test was conducted using an indirect effect approach, with the
following explanation of the results:

Table 4. Hypothesis Test Results

Hypotheses Coefficients [t- P-Value |Result
Statistics

Human Capital>>Competitive Rejected

Advantage—Business Performance(H6) 0-069 1,917 0.056

Social Capital>>Competitive Accepted

Advantage—Business Performance(H7) 0-043 2,098 0.036

Source: Processed Data (2022)

Based on the results of the processed mediation test data based on indirect effects, it can be
concluded that the competitive advantage variable cannot mediate the relationship between
human capital and business performance, as evidenced by the acquisition of a p-value of 0.056,
which is above 0.05. Furthermore, based on the indirect effect, the second mediation test results
show that the competitive advantage variable can mediate the relationship between social capital
and business performance, as evidenced by the acquisition of a p-value of 0.036, which is below
0.05.
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5. Discussion

The research results developed through the first hypothesis show that human capital positively
and significantly affects competitive advantage. These results prove that human capital
encourages a business's competitive advantage, including small and medium-scale businesses.
Because, as a resource, the productivity of employees will inevitably decline with age. In
addition, few workers experience slack performance when they feel comfortable with their
profession or work position. So, before the level of these resources decreases, the company tries
to create and add value from its employees to further develop. A business with good HR
management will generally look at the psychological condition of prospective employees. The
trick is to do various tests and interviews. Although this cannot directly assess a person as a
whole, it will at least provide an overview of the prospective employee. Recruiting employees is
a very important initial process. The human capital management team must conduct employee
recruitment activities appropriately to obtain good human capital. The process includes creating
job vacancies, sorting incoming candidates, conducting applicant tests, conducting job
interviews, and signing employment contracts. If the employee recruitment and selection process
is carried out properly and correctly, this will result in competent human resources to support the
achievement of the company's competitive advantage.

The research results developed through the second hypothesis show that social capital positively
and significantly affects competitive advantage. These results prove that social capital
encourages a business's competitive advantage, including small and medium-scale businesses.
Social capital is a filter that must be passed where the flow of human resources and financial
capital from parents and society to children results in a better level of education. If social capital
is low, it will lead to a conflict of values and low trust. In addition, social capital is a social glue
that helps employees and companies to work together towards a common goal. Social capital
arises from the relationships between people daily due to connectivity and social networks based
on trust, shared values , and mutual give and take. Social glue is born from social interactions
and emotional bonds that unite people to achieve common goals, fostering the trust that grows
from these relationships. Thus, mutual trust, adherence to social norms, and social networks can
improve the efficiency of community performance, so this will directly impact business
competitive advantage and be able to differentiate from other competitors, which then fosters the
trust that grows from the relationship.

The research results developed through the third hypothesis show that human capital positively
and significantly affects business performance. These results prove that the human capital aspect
is believed to be able to encourage better business performance. A small and medium-sized
business with good human capital management will be able to manage human resources to
improve its performance to achieve a more effective level of productivity. Like equipment or
financial resources, the concept of human capital makes HR a valuable asset and is no less
important than other resources. Even so, human capital in the context of assets does not have a
form because it is in the form of expertise, skills, creativity, and knowledge that is abstractly
attached to and owned by human resources. Through the development of good human capital, all
employees are required to adapt to all the internal provisions of the company. The presence of
human resources with all their collective characteristics can provide capital for the company to
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increase its productivity. In addition, professional services will also be created, providing
additional economic value that is profitable for the company, and the implication is that business
performance will grow rapidly.

The research results, developed through the fourth hypothesis, show that social capital positively
and significantly affects business performance. These results prove that the social capital aspect
is believed to be able to encourage better business performance. The existence of social capital
within the scope of the company is crucial to embracing information between employee lines.
The importance of a smooth flow of information within the social structure to encourage the
development of activities within the company. The flow of information that is not smooth tends
to cause people to be ignorant or indecisive, so they don't dare to do something. Social networks
allow for coordination and communication that foster mutual trust among employees within the
company. Besides that, Social capital is also believed to be able to bridge the gap between
groups with different ideologies and strengthen agreement on the importance of employee
empowerment. Groups of employees who traditionally lack cultural values which are the bridge's
social capital tend to be more concerned with their group, are exploitative and are easily involved
in conflicts with other employees. This understanding of social capital is expected to improve the
performance of an organization and better income. On the business side, social capital will build
and encourage employees to be more attractive in doing business and explore opportunities and
the best possibilities for obtaining a work network through social capital.

The research results, developed through the fifth hypothesis, show that competitive advantage
positively and significantly affects business performance. These results indicate that competitive
advantage is crucial to achieving optimal business performance. In an ever-changing
environment, business alignment and internet technology are challenging for MSMEs. In
addition, MSMEs need high flexibility to have service preferences. Unlike large companies or
organizations, MSMEs generally only have limited resources and market experience. To improve
the performance of electronic marketing, MSME actors must dare to take risks in complex
investments at a high industrial level. The faster and more dynamic the industry changes for a
product, the easier it is for MSMES to improve their electronic marketing performance. Building
a business is not done carelessly or haphazardly, as previously explained. Companies need to do
research and analysis. As good businessmen, companies must understand what products sell well
in the market.

The research results developed through the sixth hypothesis show that the competitive advantage
variable cannot mediate the relationship between human capital and business performance. These
results indicate that the human capital aspect is not the most important factor but the most
important thing when opening a business must be considered is the choice of business location.
The cause of the presence of competitors or competitors is that an entrepreneur is wrong in
choosing his business location. Competitors can steal all ideas and plans the entrepreneur has
carefully thought out. Competitors can also open their businesses in other places considered
more strategically. The thing that pops up in the minds of consumers is the company's
competitors, so every company makes good advertising promotions, and consumers will be more
familiar with the services or products offered by the company's competitors. This will have an
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impact on extraordinary losses for the company. Business people or actors need to consider all
possible impacts on their company before implementing various marketing strategies. Because if
you can't run optimally, the strategy you think will fail.

The research results developed through the seventh hypothesis show that the competitive
advantage variable can mediate the relationship between social capital and business performance.
Competitive advantage is important in winning the competitive business competition and
maintaining entrepreneurial viability. In business activities, entrepreneurs should not just stay in
one business and not be creative in developing it. Creativity is a source of competitive
advantage. Through creativity will try to innovate new and old products. Creativity and
innovation will create added value for the products/services offered. Added value will be a
feature the market looks at when deciding to consume the goods/services offered. Unlike other
entrepreneurs, More creative endeavors require more innovation and creativity. Entrepreneurs
must be more adaptive and have more innovative breakthroughs in a competitive and dynamic
business. The character of complacency will not bring the business to progress. So through social
capital, the answer to being a successful entrepreneur is found. In addition, to survive in
business, entrepreneurs must pay attention to businesses that are liked by the community, namely
businesses that are more for less, meaning businesses that can provide more value to the
community with less investment. Generally, a company can maintain a competitive advantage
only for a certain period.

6. Conclusion

The study results conclude that competitive advantage is an important foundation to encourage
the growth of MSME business performance to be more optimal. Build an efficient use of budget,
which is illustrated through the selection of the right technology to cut variable costs and build
the ability of the business to get products to market directly from the source. On the other hand,
business capabilities deliver quality products at competitive prices, business strengths in
providing faster and responsible delivery access and building marketed products with excellent
durability. In addition, human capital and social capital factors are believed to be able to build
accuracy and speed of business in providing services through the ease and access to the latest
communications, building internal business expertise in providing detailed descriptions of
products marketed to consumers, as well as building consumer convenience in finding, paying
and keep track of every transaction they have made. Firms with a differential advantage offer
products or services that offer more unique benefits to the market than competing businesses.
Having a differential advantage means identifying a business's unique position in its market and
explaining its unique benefits to its target market. A unique selling point can be some distinct
product features, such as better quality, faster service, or other specific features that the product
or service offers customers.

Acknowledgments

On this occasion, the writing team would like to express their deepest gratitude to DRTPM for
the funding budget for the National Competitive Research Scheme for Beginner Lecturer
Research in 2022. The writing team would also like to express their deepest gratitude to all

www.ijebmr.com Page 147




International Journal of Economics, Business and Management Research
Vol. 6, No.11; 2022
ISSN: 2456-7760

parties involved in the research completion process. and writing articles and the entire academic
community of the Sultan Agung College of Economics, who always provide constructive input
to improve this article.

References
Absah, Y., Chairunisa Muchtar, Y., & Qamariah, I. (2018). The Effect of Intellectual Capital on

Business Performance in Micro-, Small-, and Medium Enterprise (MSME) in Medan
City. KnE Social Sciences, 3(10), 177-186. https://doi.org/10.18502/kss.v3i10.3371

Ado, B., & Mata, K. (2020). The Effect of Social Capital on the Performance of Women
Entrepreneurs. European Journal of Business and Management, 12(2), 82-90.
https://doi.org/10.7176/ejbm/12-2-10

Ahmed, S. S., Guozhu, J., Mubarik, S., Khan, M., & Khan, E. (2020). Intellectual Capital and
Business Performance: The Role of Dimensions of Absorptive Capacity. Journal of
Intellectual Capital, 21(1), 23-39. https://doi.org/10.1108/JIC-11-2018-0199

Anwar, M., Khan, S. Z., & Khan, N. U. (2018). Intellectual Capital, Entrepreneurial Strategy and
New Ventures Performance: Mediating Role of Competitive Advantage. Business &
Economic Review, 10(1), 63-94. https://doi.org/10.1108/IJ0EM-07-2017-0263

Chaudhary, N., & Sharma, B. (2012). Impact of Employee Motivation on Performance
(Productivity) In Private Organization. International Journal of Business Trends and
Technology, 21(4), 29-35. https://www.linkedin.com/pulse/impact-employee-motivation-
performance-productivity-anar-nesibov

Chen, M., & Chang, Y. (2013). The Impacts of Human Capital in Enhancing New Venture’s
Performance. Journal of Knowledge-Based Innovation in China, 5(2), 146-168.
https://doi.org/10.1108/jkic-06-2013-0011

Chin, W. W., Peterson, R. A., & Brown, S. P. (2008). Structural Equation Modeling In
Marketing : Some Practical Reminders Structural Equation Modeling In Marketing :
Some Practical Reminders. Journal of Marketing Theory and Practice ISSN:, 16(4), 287—
298. https://doi.org/10.2753/MTP1069-6679160402

Dirisu, J. 1., lyiola, O., & Ibidunni, O. S. (2013). Product Differentiation: A Tool Of Competitive
Advantage And Optimal Organizational Performance (A Study Of Unilever Nigeria
PLC). European Scientific Journal, 9(34), 258-281.
http://eujournal.org/index.php/esj/article/viewFile/2174/2059

Djajasinga, N. D., Sulastri, L., Sudirman, A., Sari, A. L., & Rihardi, L. (2021). Practices in
Human Resources and Employee Turnover in the Hospitality Industry. Proceedings of
the 2nd Annual Conference on Blended Learning, Educational Technology and
Innovation (ACBLETI 2020) Practices, 560(Acbleti 2020), 113-117.

Fatoki, O. O. (2011). The Impact of Human, Social and Financial Capital on the Performance of
Small and Medium-Sized Enterprises (SMEs) in South Africa. Journal of Social
Sciences, 29(3), 193-204. https://doi.org/10.1080/09718923.2011.11892970

www.ijebmr.com Page 148




International Journal of Economics, Business and Management Research
Vol. 6, No.11; 2022
ISSN: 2456-7760

Felicio, J. A., Couto, E., & Caiado, J. (2014). Human Capital, Social Capital And Organizational
Performance. Management Decision, 52(2), 350-364. https://doi.org/10.1108/MD-04-
2013-0260

Hair, J. F. (2014). Multivariat Data Analysis 7th Edition. Pearson Prentice Hall.

Halim, F., Grace, E., Lie, D., & Sudirman, A. (2021). Analysis of Innovation Strategies to
Increase the Competitive Advantages of Ulos Products in Pematangsiantar City. Jurnal
Manajemen Dan Bisnis, 10(2), 80—90.

Hallam, C., Dorantes Dosamantes, C. A., & Zanella, G. (2018). Culture and Social Capital
Network Effects on The Survival and Performance of High-Tech Micro and Small Firms.
Journal of Small Business and Enterprise Development, 25(1), 81-106.
https://doi.org/10.1108/JSBED-05-2017-0161

Huhtala, J. P., Sihvonen, A., Frosén, J., Jaakkola, M., & Tikkanen, H. (2014). Market
Orientation, Innovation Capability And Business Performance: Insights From The Global
Financial Crisis. Baltic  Journal of  Management, 9(2), 134-152.
https://doi.org/10.1108/BJM-03-2013-0044

Inrawan, A., Silitonga, H. P., Halim, F., Lie, D., & Sudirman, A. (2021). Impact of Adoption of
Financial Standards And Innovations on SME Business Performance: The Role of
Competitive Advantage As a Mediation. Jurnal limu Keuangan Dan Perbankan, 11(1),
81-93.

Inrawan, A., Silitonga, H. P., Sianipar, R. T., Lie, D., & Sudirman, A. (2022). SWOT Analysis
as a Basis for Tracking Business Opportunities in the City of Pematangsiantar. The 3rd
International Conference on Advance & Scientific Innovation (ICASI), 2022(3), 441-455.
https://doi.org/10.18502/kss.v7i10.11383

Jayabalan, N., Nair, S., Makhbul, Z. M., Hui, N. Y., & Subramaniam, M. (2020). Effect of
Human Capital on Sme Performance Service Industry in Klang Valley , Malaysia.
International Journal of Management (1IM), 11(10), 302-308.
https://doi.org/10.34218/1JM.11.10.2020.030

Jirawuttinunt, S., & Wongsahai, E. (2021). The Effects Of Social Capital Orientation On
Innovation Performance Of SME Sector in Thailand. Humanities, Arts and Social
Sciences Studies, 21(1), 109-120.

Juliandi, A. (2018). Structural Equation Model Based Partial Least Square (SEM-PLS):
Menggunakan SmartPLS. https://zenodo.org/record/2538001#.X-Y liFUzblU

Julyanthry, J., Putri, D. E., Lie, D., & Sudirman, A. (2021). MSME Competitive Advantages
Reviewed From Entrepreneurship Insight And Market Orientation Aspects With
Innovation As A Medium. Jurnal Manajemen Dan Bisnis, 10(2), 30—40.

Julyanthry, Putri, D. E., & Sudirman, A. (2021). Kewirausahaan Masa Kini. Media Sains
Indonesia.

www.ijebmr.com Page 149




International Journal of Economics, Business and Management Research
Vol. 6, No.11; 2022
ISSN: 2456-7760

Kumar, V., Jones, E., Venkatesan, R., & Leone, R. P. (2011). Is Market Orientation a Source of
Sustainable Competitive Advantage or Simply the Cost of Competing? Journal of
Marketing, 75(1), 16—30. https://doi.org/10.1509/jm.75.1.16

Kuncoro, W., & Suriani, W. O. (2017). Achieving Sustainable Competitive Advantage Through
Product Innovation And Market Driving. Asia Pacific Management Review, 23(3), 186—
192. https://doi.org/10.1016/j.apmrv.2017.07.006

Lee, W. J. (2015). Social Capital As A Source Of Business Advantages For A Woman
Entrepreneur in The Context of Small-Size Business. Asian Social Science, 11(12), 155-
167. https://doi.org/10.5539/ass.v11n12p155

Lorenzo, F., Ramon, J., Rubio, M. T. M., & Garcés, S. A. (2018). The Competitive Advantage in
Business, Capabilities and Strategy. What General Performance Factors are Found in the
Spanish ~ Wine Industry? Wine Economics and Policy, 7(2), 94-108.
https://doi.org/10.1016/j.wep.2018.04.001

Manev, 1. M., Gyoshev, B. S., & Manolova, T. S. (2005). The Role of Human and Social Capital
and Entrepreneurial Orientation For Small Business Performance In A Transitional
Economy. International Journal of Entrepreneurship and Innovation Management, 5(3—
4), 298-318. https://doi.org/10.1504/ijeim.2005.006531

Nasip, S., Fzlinda Fabeil, N., Rita Buncha, M., Nga Lay Hui, J., Laison Sondoh Jr, S., & Nadiah
Pg Abd Halim, D. (2017). the Influence of Entrepreneurial Orientation and Social Capital
on the Business Performance Among Women Entrepreneurs Along West Coast Sabah,
Malaysia. Proceedings Ice, 2017(Ice), 377-395.

Oztamur, D., & Karakadilar, 1. S. (2014). Exploring the Role of Social Media for SMEs: As a
New Marketing Strategy Tool for the Firm Performance Perspective. Procedia - Social
and Behavioral Sciences, 150, 511-520. https://doi.org/10.1016/j.sbspro.2014.09.067

Purba, E., Ariesa, Y., Saragih, L., Damanik, D., & Sudirman, A. (2022). Reviewing Sustainable
Competitive Advantage: The Role of Entrepreneurial Orientation, Knowledge
Management and Marketing Innovation In The Development of MSME. AdBispreneur :
Jurnal Pemikiran Dan Penelitian Administrasi Bisnis Dan Kewirausahaan, 7(1), 17-27.

Rugraff, E., & Hansen, M. W. (2011). Multinational Corporations and Local Firms in Emerging
Economies. Amsterdam University Press.

Samuel, K. (2013). the Effects of Change Management in an Organisation: a Case Study of
National University of Rwanda (Nur). Wyno Journal of Management & Business Studies,
1(1), 1-18. http://www.wynoacademicjournals.org/management_biz.html

Sarwono, J. (2016). Membuat Skripsi, Tesis dan Disertasi dengan Partial Least Square SEM
(PLS - SEM). Andi Offset.

Secundo, G., Lombardi, R., & Dumay, J. (2018). Intellectual capital in education. Journal of
Intellectual Capital, 19(1), 2-9. https://doi.org/10.1108/JIC-10-2017-0140

www.ijebmr.com Page 150




International Journal of Economics, Business and Management Research
Vol. 6, No.11; 2022
ISSN: 2456-7760

Sherly, Halim, F., & Sudirman, A. (2020). The Role Of Social Media In Increasing Market Share
Of Msme Products In Pematangsiantar City. Jurnal Manajemen Dan Bisnis, 9(2), 61-72.

Sudirman, A., Halim, F., Nainggolan, A. B., Butarbutar, N., & Sherly, S. (2021). Meninjau
Hubungan Antara Penggunaan Media Sosial dan Orientasi Pasar Terhadap Kinerja Bisnis
Sektor UMKM. Prosiding Seminar Nasional Ekonomi Dan Bisnis 2021 Universitas
Muhammadiyah Jember, 165-179. https://doi.org/10.32528/psneb.v0i0.5165

Teo, T. S. H., & Pian, Y. (2003). A Contingency Perspective On Internet Adoption And
Competitive Advantage. European Journal of Information Systems, 12(2), 78-92.
https://doi.org/10.1057/palgrave.ejis.3000448

Tjahjadi, B., Soewarno, N., Nadyaningrum, V., & Aminy, A. (2020). Human Capital Readiness
And Global Market Orientation In Indonesian Enterprises Business Performance.
International Journal of Productivity and Performance Management, 1(1), 1-21.
https://doi.org/10.1108/1JPPM-04-2020-0181

Utami, R. M., & Lantu, D. C. (2014). Development Competitiveness Model for Small-Medium
Enterprises among the Creative Industry in Bandung. Procedia - Social and Behavioral
Sciences, 115(licies 2013), 305-323. https://doi.org/10.1016/j.sbspro.2014.02.438

Wu, S. H.,, Lin, L. Y., & Hsu, M. Y. (2007). Intellectual Capital, Dynamic Capabilities And
Innovative Performance Of Organisations. International Journal of Technology
Management, 39(3-4), 279-296. https://doi.org/10.1504/1JTM.2007.013496

Yaseen, S. G., Dajani, D., & Hasan, Y. (2016). The impact of intellectual capital on the
competitive advantage: Applied study in Jordanian telecommunication companies.
Computers in Human Behavior, 62, 168-175. https://doi.org/10.1016/j.chb.2016.03.075

www.ijebmr.com Page 151




	Analyzing Business Performance from Human Capital and Social Capital with Competitive Advantage as Mediating Variable
	Erbin Chandra1, Julyanthry2, Putu Laksmita Dewi Rahmayanti3, Rr. Chusnu Syarifa Diah Kusuma4, Acai Sudirman5
	125Management Studies Program, Sekolah Tinggi Ilmu Ekonomi Sultan Agung,
	Pematang Siantar, Indonesia
	3Management Studies Program, Universitas Hindu Indonesia,
	Bali, Indonesia
	4Office Administration Study Program, Universitas Negeri Yogyakarta,
	Yogyakarta, Indonesia
	Abstract
	1. Introduction
	2. Literature Review
	2.2. Social Capital
	Social capital is a set of informal values ​​or norms shared among members of an interrelated community group based on the values ​​of trust, norms, and social networks (Lee, 2015). Social capital is a capability that arises from trust in a society in...
	2.3. Competitive Advantage
	Competitiveness is how well the company does everything compared to its competitors. The long-term success of an organization is considered very important, which is illustrated by the competitive advantage of a company (Inrawan et al., 2021). Competit...
	2.4. Business Performance
	(Chaudhary & Sharma, 2012), define it as an effort to measure the level of performance, including sales turnover, number of buyers, profits, and sales growth. Organizational performance, often called business or company performance, indicates success ...
	Figure 1. Research Framework
	3. Method
	4. Results
	References

